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Australia is a good place to be right now... and over the 
coming decade

2018 GDP USDbn
1. United States 20,413 
2. China 14,093 
3. Japan 5,167 
4. Germany 4,212 
5. United Kingdom 2,936 
6. France 2,925 
7. India 2,848 
8. Italy 2,182 
9. Brazil 2,139 
10. Canada 1,799 
11. Russian Fed. 1,720 
12. South Korea 1,693 
13. Spain 1,506 
14. Australia 1,500 
15. Mexico 1,213 

2028 GDP USDbn
1. United States 27,603 
2. China 26,110 
3. Japan 6,348 
4. India 6,194 
5. Germany 5,538 
6. France 4,044 
7. United Kingdom 3,958 
8. Brazil 3,093 
9. Italy 2,848 
10. Canada 2,698 
11. South Korea 2,443 
12. Australia 2,291 
13. Russian Fed. 2,262 
14. Spain 2,068 
15. Indonesia 1,997 



The Australian palate is changing

2016
United Kingdom 1,088,000
New Zealand 518,000
China 510,000
India 455,000
Philippines 232,000
Vietnam 219,000
Italy 174,000
South Africa 162,000
Malaysia 138,000
Sri Lanka 110,000
Germany 103,000
South Korea 99,000

Change 2011-2016
-1%
+7%

+60%
+54%
+36%
+19%

-6%
+12%
+19%
+27%

-5%
+33%

Source:  Based on Australian Bureau of Statistics data; The Demographics Group

Nationalities by country of birth in Australia between the 2011 and 2016 censuses



New acronyms for our newest tribes

Professional Urban Middle Class In Nice SuburbsPUMCINS …

Not Enough Time To Enjoy Life …NETTELs

Kids In Parents Pockets Eroding Retirement SavingsKIPPERS …

Lots Of Money But A Real Dickhead …LOMBARDs



Our tastes have changed over time to include “new” foods

ASIAN ARAB/PERSIANMEDITERRANEANANGLO



There has been a loss of faith in big institutions... the market 
wants authentic relationships

2016
1. No religion 6,933,700 
2. Catholic 5,291,800 
3. Anglican 3,101,200 
4. Uniting Church 870,200 
5. Islam 604,200 
6. Buddhism 563,700 
7. Presbyterian & Reformed 526,700 
8. Eastern Orthodox 502,800 
9. Hinduism 440,300 
10 Baptist 345,100 
11. Pentecostal 260,600 
12. Lutheran 174,000 

Change 2011-2016
+45%

-3%
-16%
-18%
+27%
+7%

-12%
-11%

+60%
-2%
+9%

-31%

Source:  Based on Australian Bureau of Statistics data; The Demographics Group

Religious affiliation in Australia between the 2011 and 2016 censuses



More people in every age group... but especially retirees
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Big social shift from families to couples to singles... smaller 
packs

Change in household and family type in Australia over 50 years

Traditional Nuclear Family

Couple-Only

Single Household

One Parent Families

Group Household

Total No.

1986-2036

+51%

+150%

+183%

+122%

+156%

+112%

2016

2,687

2,199

2,024

355

919

8.2m

1986

2,272

1,236 

961 

215 

499

5.2m

2036

3,424 

3,093 

2,721 

477 

1,275 

11.0m

Number of Households (000) H/H Growth

Source:  Based on Australian Bureau of Statistics data; The Demographics Group



Australia's biggest job centres are getting bigger

Place of work 2016 Change
2016-2011

1. Sydney 321,000 69,400 
2. Melbourne 221,000 35,000 
3. Perth City 137,000 3,100 
4. Brisbane City 122,000 6,300 
5. Adelaide 108,000 7,400 
6. Dandenong 66,000 12,000 
7. Docklands 56,000 23,900 
8. Parramatta 50,000 7,000 
9. North Sydney 49,000 5,900 
10. Macquarie Park 49,000 9,900 

Source:  Based on Australian Bureau of Statistics data; The Demographics Group

Place of work 2016 Change
2016-2011

11. Southbank 39,000 5,500 
12. Hobart 38,000 3,200 
13. Richmond 37,000 6,900 
14. Pyrmont - Ultimo 37,000 7,200 
15. Civic Canberra 34,000 2,600 
16. Clayton 33,000 4,500 
17. Geelong 31,000 5,600 
18. Surry Hills 30,000 6,500 
19. St Leonards 30,000 3,800 
20. Parkville 29,000 6,900 

Top 20 job centres in Australia at 2016 plus net growth in jobs from 2011



• Household Expenditure 
Survey — the Australian 
Bureau of Statistics

• New report compares “wallet 
spending” 2010 with 2016

• Wallet spending up 15% over 
six years

• Survey of 10,000 households 
using detailed diaries

• Dataset covers 800 spending 
items, eg food, petrol, 
mortgage



The household wallet is shifting in favour of lifestyle and 
wellness

Total Goods & Services Expenditure:  15%

Women's 
sports and 

leisure 
footwear

+357%

Fresh berries

+101%

Nuts

+38%

Soy and non-
dairy milks

+31%

Butter

+25%

Margarine

-28%

Soft drinks

-33%

Air-
conditioners

-58%

Curtains

-60%

Video players 
and 

recorders

-77%

Source:  Based on Australian Bureau of Statistics data; The Demographics Group



Years of prosperity have created a culture of aspiration

Source:  Based on Australian Bureau of Statistics data; The Demographics Group

-1.5

-1

-0.5

0

0.5

1

1.5

2

2.5

3

Ju
n-

19
62

Ja
n-

19
63

Au
g-

19
63

M
ar

-1
96

4
O

ct
-1

96
4

M
ay

-1
96

5
D

ec
-1

96
5

Ju
l-1

96
6

Fe
b-

19
67

Se
p-

19
67

Ap
r-1

96
8

N
ov

-1
96

8
Ju

n-
19

69
Ja

n-
19

70
Au

g-
19

70
M

ar
-1

97
1

O
ct

-1
97

1
M

ay
-1

97
2

D
ec

-1
97

2
Ju

l-1
97

3
Fe

b-
19

74
Se

p-
19

74
Ap

r-1
97

5
N

ov
-1

97
5

Ju
n-

19
76

Ja
n-

19
77

Au
g-

19
77

M
ar

-1
97

8
O

ct
-1

97
8

M
ay

-1
97

9
D

ec
-1

97
9

Ju
l-1

98
0

Fe
b-

19
81

Se
p-

19
81

Ap
r-1

98
2

N
ov

-1
98

2
Ju

n-
19

83
Ja

n-
19

84
Au

g-
19

84
M

ar
-1

98
5

O
ct

-1
98

5
M

ay
-1

98
6

D
ec

-1
98

6
Ju

l-1
98

7
Fe

b-
19

88
Se

p-
19

88
Ap

r-1
98

9
N

ov
-1

98
9

Ju
n-

19
90

Ja
n-

19
91

Au
g-

19
91

M
ar

-1
99

2
O

ct
-1

99
2

M
ay

-1
99

3
D

ec
-1

99
3

Ju
l-1

99
4

Fe
b-

19
95

Se
p-

19
95

Ap
r-1

99
6

N
ov

-1
99

6
Ju

n-
19

97
Ja

n-
19

98
Au

g-
19

98
M

ar
-1

99
9

O
ct

-1
99

9
M

ay
-2

00
0

D
ec

-2
00

0
Ju

l-2
00

1
Fe

b-
20

02
Se

p-
20

02
Ap

r-2
00

3
N

ov
-2

00
3

Ju
n-

20
04

Ja
n-

20
05

Au
g-

20
05

M
ar

-2
00

6
O

ct
-2

00
6

M
ay

-2
00

7
D

ec
-2

00
7

Ju
l-2

00
8

Fe
b-

20
09

Se
p-

20
09

Ap
r-2

01
0

N
ov

-2
01

0
Ju

n-
20

11
Ja

n-
20

12
Au

g-
20

12
M

ar
-2

01
3

O
ct

-2
01

3
M

ay
-2

01
4

D
ec

-2
01

4
Ju

l-2
01

5
Fe

b-
20

16
Se

p-
20

16
Ap

r-2
01

7
N

ov
-2

01
7

Ju
n-

20
18

Fraser

1960s 1970s 1980s 1990s 2000s 2010s

Menzies
Whitlam

GST
GFC

Hawke

Per cent change in Australian GDP by quarter from June 1962 to June 2018



The way we live has changed … and so too have expectations

Source:  House plans created by Sawmill Designs

Today

1950s





I stopped eating smashed avocado … and now I own a castle





Points to consider

Australia will remain a place of growth and opportunity over the
coming decade... more spending and greater prosperity will find
its way into our eating habits

1

2
The social structure of the nation is changing... we're shifting
from an Anglo base to a Mediterranean-Asian fusion culture...
more likely to live in childless households… more discretionary
spending

3
The population is ageing in three waves... more teenagers...
more 30-somethings... more 60-somethings... which means
targeted marketing for almonds and indeed for anyone seeking
to maximise market connection



Hotspot suburbs for single men and women aged 25-34 at the 2016 Census

Source:  Based on Australian Bureau of Statistics data; The Demographics Group

Byron Bay
1.63:1

Roxby Downs
1.41:1

Hotspot suburbs for single men and women aged 
25-34 at the 2016 Census

“Highway of Love”
Barrier Highway

Introducing Australia’s bachelor hotspot …



www.tdgp.com.au
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